











Beautiful Email Newsletters

Daily inspired email marketing and design at the #1 newsletter gallery
showcase on the web.
http://beautiful-email-newsletters.com
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50 Monster Ideas
MORE links and Customers

50 link building ideas Google does
not want you to know!

This book is designed to provide more M o RE

actionable items per $ than a typical website links
marketing book. & customers

e Do you need to get your website to
the top of Google?

e Is your marketing budget being
cut but you still need to bring more
customers to your website?

e Do you wish you had a straight
forward list of the most effective
ways to get first in the search
listings?

oS

In this book learn proven ideas to build the profile of businesses big and
small all over the world.

Available in Paperback and ebook from Amazon.
http://audiencestack.com/static/book-50-monster-linkbuilding-ideas.
html

KHKX*

“This is a practical guide, well written, witty and most of all useful!
Actual useful examples of how things work. It really got our creative
juices flowing in the office. I honestly can’t wait to implement these “
~ Eoin Bara, V7.ie

KFKX

“Nice, easy to read guide that doesn’t bombard you with terminology and
phrases and instead just covers the facts and shows you how to get on
with building links and driving traffic.

~ Donal Cahalane, smallbusinessrebels.com
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About the Author

Alan describes himself as an ex artist, ex film
maker, ex designer, ex product manager and

ex entrepreneur. He is currently VP of Growth
at OnePageCRM.com and author of a few
marketing books. One of which you hold in your
hands.

. . . . rkCezmpass
Alan was previously a creative director with over - hi

ten years of award winning creative strategy,
marketing and user engagement design. .
Author and speaker, Alan previously ran one of
Ireland’s leading design agencies where he was
nominated for a BAFTA award. Alan later founded
online marketing software company Toddle.

com, building a user base of almost 30,000 users
worldwide before selling the company. He is a graduate of business development in DIT
but more importantly studied film and he almost made it to the big time as an extra on
TV’s A Tale At bedtime with Podge and Rodge playing snooker player #2 but they didn’t
show his good left side.

9 alan@spoiltchild.com
@ Linkedin.com/in/spoiltchild

0 @alanorourke

You can also follow Alan under the alias @ben_approves as he
showcases some of the best email designs on
www.beautiful-email-newsletters.com

He writes about sales and marketing at http://audiencestack.com
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Thank you

A few brilliant people helped me with this book.

Mary Carty, for making me think | could ever write a book and your
patience while | did. http://marycarty.com

Eoghan Jennings for making me look at the big picture. https://angel.
co/eoghan

Laura Drumgoole and Kat Waitt for making sure what | wrote was real
english and made sense. http://lauradrumgoole.com/

97 30 Days To Sell - Converting users from try to buy.



MARKETING TACTICS SERIES

rA

Converting users from try to buy!




